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VAG100 
VAncouVer Sun

Final Approval
this artwork has been checked 
and proofed for accuracy. It is the 
responsibility of the client to make all 
final approvals before release of this 
artwork. we encourage you to 
double check closely all the details,

especially for familiar information like 
names and numbers.

Client

Date

75 Years of Collecting: British Masters, Group of Seven  
and Pop Icons runs until May 14. Brian Jungen runs until April 30.

Pastoral or plastic?

750 Hornby Street 604.662.4719 www.vanartgallery.bc.ca

At the Vancouver Art Gallery, we’re both curiously classical and decidedly contemporary. From our 
first acquisition, a 1871 landscape by Thomas Sidney Cooper, to the hyper-modern musings of 
Brian Jungen, we’ve been at the heart of Vancouver’s art scene — and your community — for 75 years. 
Take out a membership or take in a visit, there’s so much more to discover than just inspired art.

Join us. This is your gallery.
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750 Hornby Street 604 662 4700 www.vanartgallery.bc.ca

Whether you prefer the charm of a concerto or thrill of thumping bass, you can get a regular 
fix of music and art through our selection of special events. They’re just one more reason we’ve 
been at the heart of Vancouver’s art scene – and your community – for 75 years. Take out a 
membership or take in some tunes, there’s so much more to discover than just inspired art. 

Join us. This is your gallery.

Fuse – a night of groovy art, beats and performance – happens on the fourth Friday 
of every month. Out for Lunch Music Series features classical and contemporary 
performances on select Fridays at 12:10pm

Violin or vinyl?

75th Anniversary 
Celebration Partner:
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Final Approval
this artwork has been checked 
and proofed for accuracy. It is the 
responsibility of the client to make all 
final approvals before release of this 
artwork. we encourage you to 
double check closely all the details,

especially for familiar information like 
names and numbers.
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