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SECRETB UEPRINTS UNCOVE

IS IT EDUCATION? OR IS IT BRAINWASHING?

Feature article

SURREY, BC—After a six-month
undercover investigation, Coast
World News has learned that Coast
Capital Savings is executing a top-
secret plan to launch a corporate
learning centre, called “Coast
University”, this fall.

“I knew it had to come out sooner or
later,” confirmed Lloyd Craig. CEO of
Coast Capital Savings. “You can't do
something this big and not have someone

| spill the beans. Hey, who are you,

anyvway?"
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LEADER of “Coast U™, Melissa Baddeley,
captured for the first time on film as
she  emerges from her clandestine
headguarters!

Feature article continued

Coast World News can now confirm
that Coast University, or Coast U,
is an in-house, progressive,
educational institution just for
employees of Coast Capital Savings.
Its top-secret purpose, revealed in
plans obtained by this covert
reporter, is to give all employees,
including you, an opportunity to
further your education, be more
effective in your job and make your
work more rewarding. Coast U
offers courses that meet the needs
of employees while supporting
those of Coast Capital.

In a wiretapped conversation  with
another co-conspirator, Coast U's purported
ringleader, Melissa Baddeley, disclosed
further details about the new school
the first of its kind in Canada. “Being a
student has never been this easy.”
Melissa stated. “Instead of going to
school for the sake of going to school,
we'll all have our own individual
development  plan, and we'll be
working towards shared goals. As
employees, we play a vital role in
shaping our organization’s success.

This means more for our members,
our surrounding communities, and
CCS as a whole. We all have a hand in
moving Coast Capital forward in
achieving its aggressive plans over the
next few years.”

Afler some serious covertsnooping,
we've discovered that Coast U will
help you identify where additional
education will benefit you most; it will
create carcer maps to guide your
learning choices; heck, Coast U will
even give you credit towards diplomas
and degrees at  post-sccondary
institutions.

Think of Coast U as more than the
former training department on steroids.
It is a full-fledged corporate university
built around nine centres of excellence.
Coast U's flagship program, The Coast
Way, serves as the university’s
foundation and gatew for all other
learning. Sources say each centre of
excellence is designed to support and
enhance the six components of The
Coast Way, which are CCS’ vision,
mission, values, strategic objectives,
distributive network model and brand.

This leaked document shows the
structure of the new Coast U,
= A Coast World News exclusive.



CORPORATE
BRAINWASHIN
MYSTERY
CRACKED!!

According to a source close o
the program, The Coast Way is
not about turning employees into
corporate drones, despite some
reports of employees referring to
it as *The Coast Way Corporate
Brainwashing Class”, Granted,
the  unofficial kn; does
have a ring to it, but Coast U is
not out to brainwash emplovees,
Its task is to help eve
understand what CCS
and how each individual fi
the big picture. “Achieving each
component of The Coast Way,
like our ten-vear strategic
objectives, will be much ea
if we know where we're going,
and the role we play,” an inside
source claims.

Coast - World  News  has
learmed that  some ill-
informed  staft  members

¢ been questioning the

hav
le

In a secret investigation,
a Coast  World News
undercover reporter g
of thes called brainw I
sions and revealed The Coast
Way is in fact a leaming program
designed  to help  employees
nurture, live, and understand our
new corporate culture — which is
The Coast Way,

“I's  quite  simple.  Our
corporate  culture is the way
we do things at Coast Capital
Savings, what we believe in,
and it acts as a guide and
us working together in the ¢
direction as a team,” a Coast 1
instructor explained. “The Coast
Way is our corporate culture.”

The program  teaches us
about thes components of
The Coast Way. shows us how to
work them into our daily habits,
and helps us discover how we
create value for CCS. A recent
attendee claimed, “At the course,
everyone is asked 1o write a
value statement des ng how
their job benefits the company.™

So, if you haven't already
completed The Coast Way,
sign up soon, as it serves as the
university ateway to all other
leaming platforms.

INSIDIOUS “ROLLOUT” PLO

In an attempt to fly under the radar, Coast U staff members adopted a “Rollout™
strategy whereby Coast U courses and programs will be phased in over time,
intercepted videoconference between senior managers and Baddeley revea
“Although we'd like to get things done in the snap of a finger, we need to be realistic.
Developing and launching nine centres of excellence is going to take Corporate
Learning some time, especially getting the certification, diploma and coaching
programs up and runn In the meantime, Coast University is underway with a

number of great learning opportunities for everyone to enjoy. We need to encourage
everyone to talk to their manager about going back to school.™

Visit Corporate Learning's page on
mycoast for more information about these
and other courses available at Coast U:
*  Coaching for Results
- Management Version
* Consumer Lending Basics
* Critical Hiness
& Underwriting Process
*  Crucial Conversations
*  CSR Products & Service
*  Customer Profiling
*  FOCUS: Achieving Your

Insiders at Coast u : o
i i Highest Prioritie
claim that learning doesn’t o d‘“ "‘ ‘I"““_ ;aLI:'iP
happen through osmosis. undamentals of RESPs

*  Loan Origi
*  Mortga

tion Technical Training
Lending Basics

*  New Employee Integration

*  Reading Financial Statements

+  Security

Their unofficial advice is that
you need to take learning
into your own hands, and
start thinking about your
goals and ambitions. Turn
to page eight of gist and
find out how to create your
own individual development
plan, which will outline your
learning path over the next
24 months.

*  Segregated Funds

*  Talisma

*  Term Life & Annuity Sales
ing Presentations

ing for Results

HEADQUARTERS
OR HIDEOUT?

Coast U recently moved into its new high-security
headquarters at Central City. “It's very hush-hush
right now,” a source told Coast World News, “but

is picture tells the real story. They have four new
5 accommodate up to 100 students.
And rumour has it that the learning centre at the
Victoria Ad ition office was d just
a few months ago, adding two more classrooms.”
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